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Facebook is primarily 

blue because Mark 

Zuckerberg suffers 

from red-green colour 

blindness. 

 

. 

 

 

 

“When people feel 

insecure about 

something, they 

look around for 

validation. Show 

them that other 

people trust you.” 

 - Francisco 

Rosales 

  

 

 

ETMONEY has launched campaign to 
advocate its market-first tax-saving 
solution that enables Indians to save 
up to Rs.78,000. Conceptualised by 
DAIKO FHO and produced by 
Cellardoor in partnership with the 
Times Internet team led by COO 
Santosh Navlani, the campaign 
employs humor to drive message 
retention and resonate with its core 
principles of untangling knots of 
personal finance, making it relatable to 
the contemporary digital audience.  

 

 

ETMONEY LAUNCHES CAMPAIGN 
FOR TAX-SAVING SOLUTION 

 

The Association of Mutual Funds in 
India (AMFI) announced that it had 
signed cricketing icons, Sachin 
Tendulkar and M S Dhoni for their 
'Mutual Funds Sahi Hai' campaign, to 
help create awareness about Mutual 
Funds, as the preferred investment 
option.Nilesh Shah, chairman, AMFI 
said , Sachin Tendulkar and M S Dhoni 
evoke unstinted trust and high 
dependability, and their longer-term 
orientation in their respective 
cricketing careers, has been akin to 
retail investors having equally longer-
term approach towards investment. 

 

AMFI SIGNS SACHIN 
TENDULKAR, M S DHONI FOR 
”MUTUAL FUNDS SAHI HAI” 
CAMPAIGN 

 

“SALT THERAPY” FROM TATA 
SALT HELPS DELHIITES BATTLE 
ILL-EFFECTS OF AIR POLLUTION. 

. 

. 

 

 

 

 

 

This unique initiative from Tata Salt uses 
therapeutic benefits of salt to address 
health issues caused by air pollution. 
came up with a unique initiative to battle 
the ill- effects of air pollution. Delhites 
struggle against air pollution every 
winter, but this year, ‘Salt Therapy’ from 
Tata Salt helped raise awareness on the 
therapeutic benefits of salt. Tata Salt, 
offered some respite to people by 
installing ‘Salt Therapy’ mobile vans in 
the national capital. 

 

 

TOURISM NEW ZEALAND SAYS 
“GOOD MORNING WORLD” IN 
LATEST BRAND CAMPAIGN 

 
Tourism New Zealand has launched its 
latest brand campaign in India themed 
around mornings. Called ‘100% Pure 
Welcome – 100% Pure New Zealand’, 
the campaign draws from the insight 
that mornings are an important time of 
the day for Indians, and for New 
Zealanders. In many cultures, light has 
been a symbol of consciousness and 
spiritual illumination. Indians have 
always followed the principle of how a 
new morning, brings a new hope, a 
new day, full of positivity and 
productivity. 
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ADANI GROUP LAUNCHES 
“LIVETHECONSTITUTION“ 
CAMPAIGN 

 Adani Group has launched a 
campaign “LiveTheConstitution” on 
the occasion of 71st Republic Day 
2020. The company propagated a 
disruptive idea that reflected the spirit 
of India as a nation. That spirit is found 
in the Constitution and its Preamble - 
the nation and its people which was 
written 70 years ago by our founding 
fathers. 

 

AUDIBLE ROLLS OUT 
MARKETING CAMPAIGN FOR 
'SUNO' 

 

 

Amazon's Audible launched its 
India-first app, 'Suno' on December 
12, 2019. Further Audible has now 
rolled out its marketing campaign, 
which highlights the power of 
storytelling through audio. Suno is 
home to a vast library of 60 audio 
shows in Hindi and English across 
genres like romance, thriller, horror, 
comedy and self-help in a variety of 
formats including scripted fiction as 
well as non-fiction. 

 

RED FM LAUNCHED A NEW 
CAMPAIGN, “VOTE THE HAQ” TO 
SPREAD AWARENESS AND 
PARTICIPATION IN THE DELHI 
ELECTIONS 2020. 

 
As part of the campaign, RED FM has 
launched a song specially created for 
Delhi Elections 2020. This initiative 
will specifically target low voting 
percentage areas in Delhi through an 
on-air and on-ground. Under ‘Vote 
The Haq’ campaign, various 
motorcycling groups will take the 
responsibility of spreading awareness 
about voting. The activity will be 
promoted on-air by RJs and select 
listeners will get an opportunity to ride 
with these biking groups . 

 

 

TATA CONSUMER PRODUCTS 
EXPECTED TO LEVERAGE 
SYNERGIES AND COMPETE 
DIRECTLY WITH BRITANNIA, ITC, 
NESTLE AND PEPSICO . 

 
Tata Consumer Products and 
PepsiCo have decided to revise the 
their joint venture agreement a 
decade after they formed NourishCo 
Beverages to accommodate two 
partners. The key triggers for the 
revision include the Tata firm’s move 
to become a larger player in the food 
and beverages space that could 
include it stepping into PepsiCo’s turf. 
The objective is to redraw boundaries 
of the joint venture; since PepsiCo 
has an extensive portfolio in snacks. 

 

 

 

Smoking near an Apple 

computer voids the 

warranty. 

 

 

 

 

 

 

Victoria’s secret is the 

most followed retailer 

on Instagram. 
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MUMBAI TRAFFIC POLICE SAYS 
“HONK MORE WAIT MORE” 

 

GARMIN INDIA ROPES IN 
RANNVIJAY SINGH AS BRAND 
AMBASSADOR 

#CHAABICHURAO* 

 

Mumbai is one of the noisiest cities in 
the world and a lot of this noise can be 
traced back to cacophony at the 
signals. As is commonly observed on 
Mumbai roads, Mumbaikars honk 
even when the signal is red! Needless 
to say, this noise pollution is making 
the city alarmingly unhealthy to live in. 
To tackle this honking menace, the 
Mumbai Traffic Police, in partnership 
with FCB Interface came up with an 
innovative solution called The 
Punishing Signal.  

 

Garmin India roped in actor and VJ, 
Rannvijay Singh as their brand 
ambassador. He will be promoting 
Garmin watches in India, Bangladesh, 
Nepal and Bhutan across the 
mediums of print, television as well as 
on all social media platforms. Garmin 
India, known for its range of Global 
Positioning System is expanding its 
presence and operations in the 
subcontinent. In the year 2019, it had 
reported 100 % growth in volumes.  

 

  

 

    

The ‘Mayfair’ filter in 

Instagram generates 

the most likes. 

 

 

 

 

 

 

The Tostitos Logo 

Actually has two 

Friends Dipping the 

Product in Salsa. 

 

COMEBACK STORY OF BRAND "MAGGI” 

 

 

About six months ago ,FSSAI order that accused Maggi of having lead and 
monosodium glutamate above permissible limits, all variants of Maggi instant 
noodles were banned .However, much to everyone’s delight, Maggi 
relaunched in November 2015. Maggi never stopped communicating with its 
audience. They used the power of storytelling to capture the attention of its 
loyal consumers.They also made a series of videos hashtagged 
#WeMissYouToo addressing varied consumer segments.This is how Maggi 
reconnected with their audience without even using celebrity brand 
ambassadors. 
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LUFTHANSA- Luft is the German word for ‘air’ while 
‘Hansa’ comes from the Hanseatic league, a 
confederation of merchant guilds that existed across 
Northern Europe the 14th – 16th century. 

 

 

 

This LION BIRD logo is a mastery of visual 
manipulation. Do you see a bird first or a lion? 
The face is made up with the body of the 
bird.The lion represents the way the brand 
attacks its profession and the bird represents 
their power. 

. 

 

 

 

HIDDEN MEANING BEHIND COMPANY BRAND 
NAME 
 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

 


